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WELCOME

Dear Colleagues,

With your help, the Nutrilite™ Power of 5 Campaign has exceed our 2016 goal of providing
nutrition to more than 14,000 malnourished children by distributing more than 5 million
servings of Nutrilite™ Little Bits™. This goal was part of our 2015 commitment to support

the United Nations’ “Every Woman Every Child” initiative to end preventable deaths, including
those that come from malnutrition. Thank you for your contributions and continued support.

Now it’s time to do more and meet the rest of our “Every Woman Every Child” commitment.

On October 16, World Food Day, Amway will announce a new goal. Over the next 1,000 days,

we will work together to raise funds and awareness to provide nutrition to more than 500,000
malnourished children by the end of 2019. We will also expand the number of locations where
Nutrilite™ Little Bits™ is distributed in partnership with local non-governmental organizations
to improve the nutritional health of hundreds of thousands of children.

Why do we need the 1000 Days initiative?

Because the first 1,000 days of life are critical for survival. We want to increase awareness
and understanding of childhood malnutrition.

From a global perspective, almost every country in the world, regardless of income, faces some

form of malnutrition including undernutrition, overweight/obesity, or a combination of these

conditions. The overlap of different types of malnutrition co-existing with increasing rates of overweight and
obesity is known as the double burden of malnutrition. This condition presents enormous health, social and
economic challenges to countries and action is needed now to address this growing problem.

Our goal is to save lives and help people around the world live better lives.

The 1000 Days initiative is a significant expansion of our current campaign and we’ll need your help.
Together, the people of Amway can make an important difference in the lives of malnourished children,
their families and even their countries. As the manufacturer of Nutrilite™, the world’s number one
selling brand of vitamins and dietary supplements*, we are in the ideal position to help fight
childhood malnutrition.

Please join us. The material in this toolkit has been customized for use in communications with customers,
prospects and downlines. Additional information is available at powerof5.nutrilite.com and you can contact
me with any questions.

We look forward to working with you to help 500,000 malnourished children survive, thrive and grow.

Best regards,

Jeff Terry

Manager, Global Corporate Social Responsibility
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Over the next 1,000 days (33 months), the Nutrilite™ Power certain chronic diseases. Long-term, this can have a

of 5 Campaign will continue to expand in size and scope. We significant impact on communities and countries in terms

will involve more countries, more partners and impact more of health care costs and productivity.
children. This initiative provides an opportunity for ABOs and
employees to help people live better lives, share our
commitment to fighting childhood malnutrition and actively
participate in this important program.

An easy way to help is to commit to an
ongoing donation of $10 USD per month to
ensure that a malnourished child receives
Nutrilite™ Little Bits™ every day. Research

Proper nutrition is essential for healthy growth at all stages has shown that this nutrition helps improve the physical
of life. For children, this starts at the moment of conception. and cognitive health of children who participate in the
The first 1,000 days of life and development have been program. They become stronger, more active and more
found to be especially important for the formation of a involved in school.

child’s ability to survive, grow and learn. Also, a person’s
lifelong health can be influenced by their nutrition during
this time, including their predisposition to obesity and

The 1000 Days initiative will culminate during Amway’s
60th anniversary in 2019. To make a donation or learn
more, please visit powerofb.nutritilite.com.
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SUCCESS IN ADDRESSING CHILDHOOD MALNUTRITION
LEADS AMWAY TO SET NEW GOALS

World Food Day 2016 is the start of a new 1000 Days initiative
for Nutrilite™ Power of 5 Campaign

(October 16, 2016) - Amway announced today that the Nutrilite™ Power of 5 Campaign has exceed its 2016
goal of providing nutrition to more than 14,000 malnourished children by distributing more than 5 million
servings of Nutrilite™ Little Bits™. By year's end, the campaign will have served 30,000 children in 15
countries around the globe.

Today, on World Food Day, Amway further announced a new goal - over the next 1,000 days the campaign will
expand to provide nutrition to more than 500,000 malnourished children by the end of 2019. The first 1,000
days of development are most critical for the child’s survival and ability to grow and learn. It's been proven
that an individual's lifelong health is influenced by nutritional choices during this time, including a
predisposition to obesity and certain chronic diseases.

“Over the course of the next 1,000 days, the Nutrilite™ Power of 5 Campaign will continue to expand in size
and scope. We will involve more countries, more partners and more children,” said Jeff Terry, Global Head of
Corporate Social Responsibility at Amway. “We are thrilled with the support we've gotten so far. Our Amway
Business Owners and employees are very involved in helping ensure that Nutrilite™ Little Bits™ micronutrient
powder reaches as many malnourished children as possible.”

Nutrilite™ Little Bits™ is a micronutrient powder enhanced with plant nutrients that provides 15 essential
vitamins and minerals for children 6 months to 5 years old. The powder is delivered in a one-gram packet that
families can mixinto a childs food once a day.

“As the world’s number one selling brand of vitamins and dietary supplements*, Nutrilite™ is in the ideal
position to impact childhood malnutrition,” said Terry.

“To help bring solutions to the issue, success hinges on effective partnerships - a combination of private
sector expertise and innovation with nonprofit and government organizations.”
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Nutrilite™ exclusively by Amway is the world’s #1 selling brand of vitamins and dietary supplements* developed for
personal dally vitamin and mineral nutrition, heart health, strong bones and weight management. Backed by 80 years of
sclence and research, the Nutrlite™ team has perfected a proprietary “seed to supplement” practice to preserve quality
and maximize the consistency, efficacy and safety of its products. The Nutrilite™ brand is the only global vitamin and
mineral brand to grow, harvest and process plants on its own certified organic farms*, located in the United States,
Mexico and Brazil. The Nutrilite™ Global Phytonutrient Report, commissioned by the Nutrilite™ Health Institute, provides
an examination of global fruit and vegetable intake, avallability, and potential impacts on health. More information at:
globalnews.amway.com/global-phytonutrient-report.

ABOUT THE NUTRILITE™ POWER OF 5 CAMPAIGN

Amway created the Nutrlite™ Power of 5 Campaign to build awareness of childhood malnutrition, the critical role
nutrition plays in early childhood development and, ultimately, to help more children reach their 5th birthday, which is
acritical milestone in human development. The campaign launched in May 2014 and has improved the daily nutritional
value of thousands of malnourished children's diets.

The campaign also raises funds for the distribution of Nutrilite™ Little Bits™ micronutrient powder as part of established
non-govemmental organization programs that distribute food, provide education and measure children's growth. For
additional information or to make a donation, please visit powerof5.nutrilite.com

ABOUT AMWAY

Amway Is a $9.5 billion direct selling business based in Ada, Michigan, USA. Top-selling brands for Amway are Nutrilite™

vitamin, mineral and dietary supplements, Artistry™ skincare and color cosmetics and eSpring™ water treatment systems
- all sold exclusively by Amway Business Owners. Global sales in 2014 made Amway the No. 1 direct selling business in

the world, according to the Direct Selling News 2015 Global 100. The company's annual sales figure includes revenue

from direct selling operations and other business holdings. For company news, visit globalnews.amway.com.

“ . India, Japan, Korea, Malaysiz, Russia, Taiwan,
Thailand, 2013- June h fim.
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1000 DAYS INITIATIVE MILESTONES

I2016 I

2017

2018

3
9 &

DAYS

2019

October 16, 2016
World Food Day (Start of
1000 Days initiative)

November 29, 2016
Giving Tuesday

December 4-10, 2016

International Volunteer Week

January 24, 2017
900 days left

April 7,2017
Global Health Day

May 3, 2017
800 days left

August 12, 2017
700 days left

October 16,2017
World Food Day

November 20, 2017
600 days left

November 29, 2017
Giving Tuesday

December 3-9, 2017
International Volunteer Week

February 28, 2018
500 days left

April 7,2018
Global Health Day

June 8, 2018
400 days left

October 16, 2018
World Food Day

November 29, 2018
Giving Tuesday

December 2-8, 2018

International Volunteer Week

December 8,2018
300 days left

April 4,2019
200 days left

April 7,2019
Global Health Day

May 16-24, 2019

Amway 60th Anniversary Celebration

July 13,2019
100 days left

October 16,2019
World Food Day

November 29, 2019
Giving Tuesday

December 1-7,2019

International Volunteer Week
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INFOGRAPHICS

These new infographics should be used to share information about childhood
malnutrition, the Nutrilite™ Power of 5 Campaign and the 1000 Days initiative.

UNDERSTANDING > 10
GLOBAL CHILDHOGD § "
MALN UTR ITI o N MALNUTRITION

Malnutrition is an underlying cause of
death for 3.1 million children each year.

STUNTING OBESITY
§ 161M * 43M

CHILDREN YOUNGER CHILDREN YOUNGER
THAN 5 ARE STUNTED? THAN 5 ARE OBESE®

MALNUTRITION CAN LEAD TO STUNTING, WHICH IS
'ASSOCIATED WITH POOR BRAIN DEVELOPMENT*

10 o

WHEN ACCOMPANIED BY EXCESSIVE WEIGHT GAIN LATER IN
CHILDHOOD, STUNTING IS ASSOCIATED WITH INCREASED RISK
OF NUTRITION-RELATED CHRONIC DISEASES.

olo

HEALTHY MALNOURISHED
BRAIN SCAN BRAIN SCAN .
44% 23% 7%
OF DABETES OF ISCHAEMIC OF cERTAIN
WEARTDISEASE~ CANCER BURDENS

By actively partnering with Amway through the
Nutrilite™ Power of 5 Campaign, you can significantly

improve the life of a malnourished child. the

Learn more at powerof5.nutrilite.com power
o of
1w GNUTRILITE
i e

»

GET INVOLVED!
DONATE TODAY.

Join the Nutrilite™ Power of 5 Campaign in our fight against childhood
malnutrition. In the next 1,000 days, our goal is to reach 500,000 children.
Learn more and donate at powerof5.nutrilite.com.

HELP MALNOURISHED CHILDREN SURVIVE, THRIVE AND GROW.

——
S 10 i £ 1
v Eoil 2, i
‘oNATE ToDAY! I — ' £ i
NUTRITION FOR £ 5 b
B\ 1MONTH 3.7, 0%
| poware: | s 120 Your donation goes directly to CARE
::“"m“m and local humanitarian organizations
1YEAR to support the distribution of

Nutrilite™ Llittle Bits™.

LEARN ABOUT NUTRILITE™ LITTLE BITS™

NUTRILITE™ LITTLE BITS™
INCLUDES 15 ESSENTIAL

VITAMINS AND MINERALS:
o Vitamin A Folic Acid

o VitaminD e lron
o VitaminE e Zinc

® Vitamin B3 @ lodine the _ improve the life of a malnourished child. the
 Vitamin B6. Learn more at powerof5.nutrilite.com
o power power
of of
oD O TSI ..

Developed by Amway scientists

to match guidelines from the

World Health Organization for children
Vitamin C e VitaminB12  age 6 months through 5 years old.

: THE DOUBLE BU
= OF MALNUTRITIO

According to the 2014 Global Nutrition Report,
45% of countries have both malnutrition and obesity
problems of public health concern.

» CHILDHOOD MALNUTRITION

MEXICO in the world.

STUNTING OBESITY

1,547,000
* 13% OF CHILDREN YOUNGER
THAN 5 ARE AFFECTED BY
STUNTING. OBESITY.

By actively partnering with Amway through the
Nutrilite™ Power of 5 Campaign, you can significantly

In Mexico 69% of the adult popultion is
over weight — one of the highest rates

1,024,000°

9% OF CHILDREN YOUNGER
THAN 5 ARE AFFECTED BY

45,

OF COUNTRIES
HAVE BOTH
MACNUTRITION
AND OBESIFY - ("
PROBLEMS?

For more country-specific and regional infor
visit powerofb.nutrilite.com.

mation,
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SOCIAL MEDIA MESSAGING

These messages and timeline are recommended to promote Amway's
1000 Days initiative that will be announced on World Food Day.

TWITTER

October 9:

World Food Day 2016 is one week away! Be a part of the
solution, join the Nutrilite Power of 5 Campaign. #powerof5
#WFD2016

October 16:

Celebrate World Food Day! Join the battle to end childhood
malnutrition - experience the Nutrilite Power of 5
Campaign. #powerof5

Hunger doesn’t discriminate. Partner now with the Nutrilite
Power of 5 Campaign to reach 500,000 children by 2019.
#powerof5 #WFD2016

World Food Day starts a new 1000 Days initiative for the
Nutrilite Power of 5 Campaign. Goal - Reach 500,000
children by 2019. #powerof5

October 17:
World Food Day was yesterday, but the battle to fight

hunger is far from over. Join the Nutrilite Power of 5 Campaign

today. #powerof5

RECOMMENDED HASHTAGS:

v

#powerof5 | #WFD2016

GENERAL SOCIAL

October 9:

WORLD FOOD DAY: It’s only one week away! Be a part of the
solution, join the Nutrilite Power of 5 Campaign. #powerof5
#WFD2016

October 16:
WORLD FOOD DAY: Join the battle to end childhood malnutrition -
experience the Nutrilite Power of 5 Campaign. #powerof5

HUNGER: It doesn’t discriminate. Partner now with the Nutrilite
Power of 5 Campaign to reach 500,000 children by 2019.
#powerof5 #WFD2016

NEW GOAL: World Food Day starts a new 1000 Days initiative
for the Nutrilite Power of 5 Campaign. Goal - Reach 500,000
children by 2019. #powerof5

October 17:

JOIN THE BATTLE: World Food Day was yesterday, but the
battle to end childhood malnutrition is far from over. Join
the Nutrilite Power of 5 Campaign today. #powerof5

Copy Guidelines

Amway does not use trademarks in social media only.
This includes all posts and blogs. Social media example:
Nutrilite Little Bits helps malnourished children survive,
thrive and grow.

DAYS

11:39 PN

News Feed

Suggested Post

Amway il Like Page
August 9at 6:48am - @

CELEBRATE WORLD FOOD DAY:

#POWEROF5

WORLD FOOD DAY:
doin the fight t0"end
childhood malnutrition—
experience the Nutrilite
Power of 5 Campaign.

ower| 3,
oIS &2
T care

#powerofs.

CELEBRATE WORLD FOOD DAY: Join the fight to end childhood
malnutrition — experience the Nutrilite Power of 5 Campaign

powerofs.nutrilite.com Donate Now

Q0% 217 49 Comments 51Shares J§ v

il Like W Comment # Share

FACEBOOK
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SOCIAL MEDIA ASSETS

awy Amway_UK Sponsored v

the

ower
P of 5
Learn More

QQr

» 7,501 views
Amway_UK NEW GOAL: World Food Day starts a new
1,000 day initiative for the MNutrilite Power of 5 Campaign.

h O © O

INSTAGRAM

#powerof5 | #WFD2016

$ 100% -

Ay Amway_UK Sponsored v

110/0/0!

DAYS

500,000
CHILDREN

s

the

Learn More

@are

» 7,501 views
Amway_UK NEW GOAL: World Food Day starts a new
1,000 day initiative for the Nutrilite Power of 5 Campaign.

h O B O

INSTAGRAM

ese00 BELL T
9+ ,‘

Amway US @Ar ]
L'0s'A Hunger doesn't discriminate. Partner

now with the Nutrilite Power of 5
Campaign to reach 500,000 children
by 2019. #powerof5 #WFD2016

Laurel & Wolf @laurclandwolf 3
AS5: We love the look of hanging small,
decorative rugs. If it's too small for the
space, find a home for it on the wall.
#ModernMonday

TWITTER

#8000 Verizon 7 12:18 AM

4 Live Q ChecklIn

Amway
Yesterday at 6:06 PM - £

CELEBRATE WORLD FOOD DAY: Join the fight
to end childhood malnutrition — experience the
Nutrilite Power of 5 Campaign.

#POWEROF5;

WORLD FOOD DAY:
Join the fight to end
childhood malnutrition—
experience the Nutrilite
Power of 5 Campaign.

power g,
of © .
i care

FACEBOOK
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EMOJIS

These fun emojis were created to represent children from around the world.
Use them in social media to promote the campaign.

O g

e
- 0f ~mt 0f

RECOMMENDED HASHTAGS:

#powerof5 | #WFD2016
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power
of
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THOUGHT LEADERSHIP

COLLECTION OF CSR ARTICLES/LINKS

One of our Nutrilite™ Power of 5 Campaign
goals is to educate people about the issue of
childhood malnutrition. This is a 4-part exclusive
interview of Amway's Jeff Terry by Ideagen CEO
George A.Sifakis. Use these articles to add
credibility to our efforts and to explain this
widespread growing issue.

PART 1

View full article: www.huffingtonpost.com/george-sifakis/
an-exclusive-interview-wi_12_b_9518602.html

PART 2

View full article: www.huffingtonpost.com/george-sifakis/
an-exclusive-interview-wi_b_10150174.html

PART 3

View full article: http://www.huffingtonpost.com/
george-sifakis/part-iii-of-the-exclusive_b_11204328.html

PART 4

View full article: http://3blmedia.com/News/Part-IV-
Exclusive-Interview-Amways-Jeff-Terry-ldeagens-George-
Sifakis

DAYS
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An Exclusive Interview with Amway’s Jeff Terry with
Ideagen CEO George A. Sifakis - Part 1 of the exclusive

interview

00272016 01:47 pem T | Updted Mar 22,2016
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Amway's Jeff Terry interview with Ideagen CEO George A. Sifakis

ifakis: Jeffis the global ity at Amway.
“The primary responsibility that he has is to develop and guide the implementation
of i ponsibilt qy, whers he
is aligning the organizations capacity to effectively implement ts social investment
and innovation nutition, i stakeholder
and community engagement.

Jeff joined Amway in May of 2011. His career has spanned more than 18 years and
prior to joining Amway, Jeff served as director associate and community
engagement for Sears Holdings Corporation. He developed a company wide
community engagement sirategy, including redevelopment of the company
foundation, virtual giving initiatives and policies, volunteerism for 300,000
employees, and non-profit partnership planning and negotiations.

Jeff, what an incredible bio. Where do we begin with how you're impacting the
world with all of the game-changing efforts at Amway?

Jeff Terry: At Amway we have a simple philosophy and we call it our vision of
helping people live better ives. That's really at the core and foundation of
everything we do. We o this in part by really helping people live healthier, more
confident, and more financially securs lives. We believe that through our work and
our expertise and our investments we can help do that on a global scale.

Today, about d millions of
people every single day in helping to develop and run a small business for
themselves. We o that by helping to support them with a great portfolio of more
than that Gover the nutrii , the beauty

as well as personal care and home products. So it's a core foundational part of
who we are but ultimately everything we o is about helping to provide individuals

GET 500

COMMISSION-FREE TRADES
FOR 2 YEARS,

Donald Trump

Security Officals

ftBlue s Offering $39

i

J ,

Twitter Users
Hilariously Troll Trump.
With

with great d toimprove
their own lives and the lives of their families. So it's kind of easy to really think
about global impact when we have a reach that touches millions and millions of
communities around the world today.

George Sifakis: Well it's certainly profound in terms of understanding the impact
that Amway is having on individuals and empowerment across the planet. For
those listeners that might be unfamiliar with Amway, you just touched upon several

Meme

Donald Trump Says He
Will Absolutely’ Do

Three Presidential v
Debates

you're really helping To live the
dream, if you may. Could you describe Amway's mission and goals?

Jeff Terry: Absolutely. Carrying it a itle further in talking about helping people live
better lives, We believe in entrepreneurship. Entrepreneurship and the
entrepreneurial spirit really is a spark that lives in every individual around the worid.
It may not i g to build a business 3
butin many people that is in fact what t is. So our philosophy and our approach is.
10 help provide the basic building block tools and training and mentorship in
communities that help to support one another who have gone through and

The Best Meme Of The
‘Angry Michael Phelps
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An Exclusive Interview with Amway’s Jeff Terry with
Ideagen CEO George A. Sifakis - Part 2 of the exclusive

interview
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George Sifakis: It is amazing to think about the breadth and depth of the rea
and the impact that Amway is having globally. In terms of all the areas of proc
that you're providing, you've personally been involved in the Power of Five
‘campaign. This is an exciting area because it really is a game changer.

Jet Terry: George, thanks. We call it the Nutiite Power of Five campaign. N
is our vitamin and dietary supplement business. Nutrlte Is founded on the
principals of sustainable agricultural and organic farming. We take the best o
nature and try to surround it wth science. That's how we built a strong vitami
supplement business for more than 80 years. Beyond that, we knew that kinc
being a leader in the space of nutrition science and dietary supplementation *
that's an expertise that we had an opportunity to deploy in a bigger and grea
way than just helping to buld a strong business.

When we recognized more than 10 years ago one of the most critcal issues |
the world was that And most sp

malnutrition in the first § years of lfe. It started for us frankly around one of or
organic farms in Ubalara, Brazil, where our farm and the employees of the far

SEE THIS
WEEK'S DEALS

Shmsue

Republican National
Security Officials

JetBlue Is Offering $39
Flights In An Epic 2-Day
Flash Sale £

Twitter Users

Hilariously Troll Trump

With

#ManyPeopleAreSaying M
Meme

gnized the bad state, tate of children in
community, and g some of the products that o
farm and in the orchards there at our farm and ground it up and created what
called Multimix. This really spearheaded a new idea within the company, and
was to take what we do extraordinariy well and say, “Okay let's tumn that and
use that to create a product.” A Product that we call Nutriite Little Bits, pack:
in a one gram sachet that's filled with 15 essential vitamins and minerals that
mixed into ity achidi
getting the critical and necessary nutrients for proper brain Gevelopment.

The Power of s our effort to really help rai

this issue. We know that more than .. according to World Health Organization,
more than 3 million children unfortunately die in the first 5 years of life every year,
and 45 percent of those the root cause of which being malnutrition, and that's not
‘okay. The Power of Five is really about helping to elevate to many audiences, the.

Donald Trump Says He

will Iy

Three Presidential ¢
Debates

The Best Meme Of The

Olympics So Far Is

Angry Michael Phelps
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COLLECTION OF CSR ARTICLES/LINKS

USCOCF Healthy Returns Report Jeff Terry @ UN Ideagen Summit Devex: David Nabarro Article
HEALTHY RETURNS: The Value of Amway at the 2016 Ideagen UN David Nabarro: Malnutrition Problem
Investing in Community Health Empowering Women & Girls Requires Multi-partner Solutions
View full article: 3bimedia.com/News/Amway-Malnutrition- 2030 Summit View full article: 3bimedia.com/News/David-Nabarro-

Efforts-Featured-USCCF-Healthy-Returns-Report

View full article: 3bimedia.com/News/Amway-2016-Ideagen- Malnutrition-Problem-Requires-Multi-partner-Solutions
UN-Empowering-Women-Girls-2030-Summit

Empowering Women & Girls 2030 Summit

Amway Malnutrition Efforts Featured in m_a! Amway at the 2016 Ideagen UN M David Nabarro: Malnutrition Problem mw_q!
USCCF Healthy Returns Report
o e w

Requires Multi-partner Solutions

by Helen Morgan

HEALTHY RETURNS:

The Value of Investing in Community Health

W TWEET ME: g /il 15€6E0A via €Devex fPowerrs GAmway

U.S. CHAMBER OF COMMERCE FOUNDATION
Corporate Citzenship Center

W TWEET ME: gy

N TWEET Vs (SATYY SR Gobil Nanager et Tery presents spowerfS 1 2016
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BLOG POST

Feel free to use this blog, which has been written to demonstrate the type
of partnership that makes the Nutrilite™ Power of 5 Campaign so powerful.

HAPPY FIFTH ANNIVERSARY!

Five years ago, the Nutrilite Power of 5 Campaign partnered with
the Alliance for Children Everywhere to serve the nutritional needs
of children and families in Zambia, a landlocked country in
southern Africa.

“Our organization has been in Zambia since 1997,” said Cari
Armbruster, executive director for the Alliance for Children
Everywhere. “The amount of poverty and disease is great, with
16 being the average age of local residents. The country also
possess the highest ratio of orphans in Africa.”

In the fall of 2011, the Nutrilite Power of 5 Campaign joined the
Alliance’s “Milk and Medicine” program to offer the micronutrient
Nutrilite Little Bits to children age 5 and under. Today, there are

more than 370 children in the program, representing 320 families.

Each family is seen by 1 of the organization’s 95 staff members
once a month at 6 district locations.

“Our number 1 goal in Zambia is to preserve the family. Many
come to us in crisis - not even knowing where their next meal will
come from,” Armbruster said. “Nutrition and nurture are the first
steps toward strength and empowerment for many of them.”

Jeff Terry, global manager of Corporate Social Responsibility at
Amway, shared that in the past few years, several thousand
children have been served by the Nutrilite Power of 5 Campaign
in Zambia. He added, “The transformation for many is visibly
evident and amazing. We see it with each return trip we make.”

Each 1-gram packet of Nutrilite Little Bits, as a daily part of a
child’s daily diet, contains the 15 essential vitamins and minerals
that children ages 5 and under need to survive, thrive and grow.

“What we are doing goes beyond just nutrition, it’s impacting the
full life continuum,” Armbruster said. “A child impacts the family,
the family impacts their community, the community impacts a
nation, and a nation can impact the world.”

Armbruster knows first-hand the effects of malnutrition, as she
was a registered nurse before joining the Alliance Board of
Directors in 2007. After 7 years on the board, she stepped into
service as the organization’s executive director.

In 5 short years, the relationship between the Nutrilite Power of 5
campaign and the Alliance for Children Everywhere has evolved
from just meeting the daily nutritional needs of children to involving
top Amway Business Owners to experience and personally
participate in the program’s impact first hand.

“We are tightly aligned,” said Terry. “I look forward to a long
relationship together - creating a solid template so other countries
implementing the Nutrilite Power of 5 Campaign can follow. Five
years is just the beginning!”
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BLOG POST

This blog post provides another example of partnership between Amway and an organization
that specializes in serving malnourished children in El Salvador and their families.

PARTNERSHIP. IT'S A UNIQUE BLEND
OF TRUST, RESPECT AND DEDICATION
DIRECTED TO A SPECIFIC CAUSE.

It's that exact kind of partnership Amway found when it joined
forces with the Gloria de Kriete Foundation (GKF) in October
2015 to address the critical issue of childhood malnutrition in
El Salvador.

“As we were looking to launch the Nutrilite Power of 5 Campaign
here, we looked for a strong local partner, one that had a solid
reputation and was well known in the community,” said Carmen
Juarez, marketing manager for Amway El Salvador. “GKF had
just that!”

The Nutrilite Power of 5 Campaign provides children age 5 and
under with a daily micronutrient Nutrilite Little Bits. Each 1-gram
packet contains 15 essential vitamins and minerals that children
need to survive, thrive and grow.

Celina de Kriete, executive director of the Gloria de Kriete
Foundation, said, “As a non-governmental organization, we are

unable to fight malnutrition and anemia just by educating mothers.

The scientifically proven Nutrilite Little Bits product is a nice
complement to our ongoing work.”

The campaign officially launched on October 14, 2015, and
currently more than 700 children participate. Each child is seen
by members of GFK's health staff once a month in 8 surrounding
communities. The goal is to reach 1,000 children by the end

of 2016.

But the partnership doesn’t end there. Top Amway Business
Owners from El Salvador, Matias and Marta Alfaro, have also
embraced and promoted the success of the campaign - even
joining in the launch ceremony that received wide media
coverage throughout the country.

Short of 1 year, the campaign’s positive outcomes are many,

just ask Celia Morales. A mother of 2, Morales lives in the
community of Valle Nuevo and has a 1-year-old, Axel, who suffered
from low to moderate malnutrition. Axel, who entered the program
weighing a mere 8.6 kg (19 Ibs.), showed signs of anemia and
barely emitted sounds except for continuous crying.

Morales started noticing changes within the first 2 months.

Axel is now more active, smiles more and has seen healthy gains in
his overall weight and size. After 6 months, Axel now weighs 11kg
(24 Ibs.), has overcome his malnutrition and is no longer anemic.

Morales widely promotes her personal story to other mothers
who are considering joining the program.

“The concept of a private company joining forces with an
established social organization that has experience in working
with the mother-child duo further consolidates the overall process
in the fight against poverty,” said de Kriete. “GKF provides
preventive medical care to more than 6,000 families in rural
communities in Ahuchapn, Sonsonate and La Union...there’s
plenty of room to grow!”

Trust, respect and a dedication to eliminating childhood
malnutrition. It’s the perfect definition of the partnership that
Amway El Salvador and GKF share.
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VIDEOS

These videos can be used at events, meetings and in social media to tell the story of the Nutrilite™ Power of 5 Campaign.

Coming: SVA and DLD Discuss World Coming: DLD interview at Founder's
Food Day 2016 Council 2016 with introduction from
Jeff Terry

‘ ;
2 billion people around the world lack pi

These nutrients will help fuffill her dre...

Nutrilite™ Power of 5 Campaign Fighting Childhood Malnutrition in Villa SVA Power of 5 Donation Thank You
Victoria | Nutrilite™ Little Bits™

>

| know that they have taken vitgmins.

/d‘

Fighting Childhood Malnutrition in Nutrilite™ Power of 5 Animated Video:

Zambia | Nutrilite™ Little Bits™ Power of 5 | Nutrilite™ | Amway e
Available in multiple languages. pOW%][
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PHOTOGRAPHY

Use these photos to tell the story of the Nutrilite™ Power of 5 Campaign and the 1000 Days initiative.
All images show people who are participating in our programs around the world.

THE ISSUE

0855.jpg Amway-Lusaka-Day2-244.tif 0942.jpg

THE SOLUTION

1053.jpg Amway-Lusaka-Day2-422 1.tif Amway_Panama_0407.jpg Amway-Lusaka-Day2-377 1.tif

THE RESULTS

i
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CAMPAIGN LOGOS

Use these logos to identify campaign materials and build recognition.

Updated Nutrilite™ Power of 5 Logo
The Nutrilite™ Power of 5 logo should
be used for 2016 and beyond.

CMYK 830630

CMYK16 0450

Condensed logo
This is the preferred logo. Full color logo must
be on a white background.

the
power
of
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Extended logo
The horizontal logo is used when space is limited and
you cannot use the preferred vertical full color logo.

thepowerofH

ANUIRILITE

Black/white logo

Use the one-color version only when you are the

confined to a two-color process and printing power

against a light background. ENUTRILIOTL
ooty -

Areas of isolation

The margin of clear space required around the logo can

be determined by using the width and height of the “p” pt(h)%Ner thepower0f5

as a measurement tool (see example), regardless 0f5

of final output size.
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CAMPAIGN LOGOS

Use these logos to identify campaign materials and build recognition.

1000 DAYS LOGO 1000 Days header
The 1000 Days logo should be This is the preferred logo. Full color logo
used for 2016 and beyond. must be on a white background.

CMYK 0 75900

1000 Days with map lockup
This should always bleed off the top of the page

the
power
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19 1000 DAYS INITIATIVE TOOLKIT 2016 | Visit contentdigest.amway.com for more information. -




COPY GUIDELINES

Nutrilite™ Power of 5 Campaign
Always use the full name or simply refer to “the campaign.” Use trademarks
in every reference except social media - see explanation below.

Nutrilite™ Little Bits™

Always use the full trade name. Do not shorten or abbreviate. Use trademarks
in every reference except social media - see explanation below.

Social Media

Amway does not use trademarks in social media only. This includes all posts and
blogs. Social media example: Nutrilite Little Bits helps malnourished children
survive, thrive and grow.

Use of Numbers in Text

For the campaign language, please use figures for all numbers to help emphasize the

Nutrilite™ Power of 5 Campaign. First words in a sentence are the exception. Example:

For $10 USD a month, you can provide Nutrilite™ Little Bits™ every day for 1 child.”

1000 Days initiative

When referring to the initiative, use “1000” with no punctuation, capitalize “Days”
and show “initiative” as a lowercase word. To shorten, please refer to “the initiative.”

The first 1,000 days of a child’s life...

When using 1,000 days as part of a sentence, please use punctuation in “1,000”
and lowercase “days.” Another example: "For the next 1,000 days..."

Fighting childhood malnutrition

Please be specific that the Nutrilite™ Power of 5 Campaign helps fight childhood
malnutrition. This is a global initiative so feel free to mention that we are fighting
global childhood malnutrition when appropriate.

20 1000 DAYS INITIATIVE TOOLKIT 2016 | Visit contentdigest.amway.com for more information.
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HOW YOU CAN HELP

To get involved in the fight against global childhood
malnutrition, we suggest you learn about the issue, share
what you know and give what you can. Donations can be
made at powerof5.nutrilite.com.

We appreciate your support. Help by creating a Nutrilite™
Power of 5 Campaign fundraising component for existing
activities, including:

Amway meetings
Bicycle rides

Charity walks
Employee events

Golf tournaments
Sponsorships

Team Nutrilite™ events

For information about how to submit your donation to the
Nutrilite™ Power of 5 Campaign, please contact Jeff Terry,
jeff.terry@amway.com. All donations will be tracked

by Amway and distributed directly to CARE to provide
Nutrilite™ Little Bits™ to malnourished children.

Join us and help malnourished chidren survive and thve.

FIGHTING GLOBAL
CHILDROOD
MALNUTRITION

By the end of 2016, we will
distribute 5 million servings
of Nutrilite™ Little Bits™.
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ACTIVATION ASSETS

COLLATERAL

Use this collateral for advertising and other promotions related to the 1000 Days initiative.
The wings can be used at meetings and special events and are designed to work together or stand alone.
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WITH YOUR HELP, WE CAN PROVIDE NUTRITION
T0 500,000 MALNOURISHED CHILDREN.

For the next 1,000 days, join the Nutrilite™ Power of 5 Campaign
to raise funds and awareness to significantly impact the lives of
malnourished children by 2019.

Learn more at powerof5.nutrilite.com
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BUILD HEALTHIER COMMUNITIES. FIGHT MALNUTRITION.
Millions of children are suffering from malnutrition and
we're fighting for them. With your help, the Nutrilts™ Power of 5
Campaign will provide 500,000 malnourished children with
Nutrilte™ Little Bits™ by the end of 2019.

Build stronger communities at powerof5.nutrilite.com
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IMPROVE THE WORLD ONE CHILD AT ATIME.
Join the Nutrilite™ Power of 5 Campaign to help malnourished
children around the world survive, thrive and grow. Together, we can
bring nutrition to 500,000 children by the end of 2019.

Help them get healthier at powerof5.nutrilite.com

The Power of 5
Campalgn has been

active in Mexico
since

WING 2
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ACTIVATION ASSETS

T-SHIRTS

Graphics must be printed using a 4-color process on a
white T-shirt with the map graphic centered on the front.

t(qi\gl\lt-':l'
P of 5

ENUTRILITE
oty =y

' 500,000°
CHILDREN

" JOIN US IN THEFIGHT
AGAINST MALNUTRITION.

JOIN US INTHEFIGHT
AGAINST MALNUTRITION.
" 4

g

FRONT AND SLEEVE BACK FRONT AND SLEEVE BACK

women's T-shirt women's T-shirt men's T-shirt men's T-shirt
the
power

of
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ACTIVATION ASSETS

PRINTING RECOMMENDATIONS

Graphics must be printed using a 4-color process on a
white T-shirt with the map graphic centered on the front.

Male
CMYK 830630
Graphics are lined up

from front to back.

e 500,00 E povern
CHILDREN’ R
Sl o
CMYK16 0450
CMYKO 75900
FRONT BACK
Female
Graphics are lined up
from front to back. e hd
500,000 e
CHILDRE winD
.A%‘Mm,lp/
FRONT BACK

mo || BOOG
RIGHT SLEEVE

me |\ —— QOO0
RIGHT SLEEVE

LEFT SLEEVE ART
Optional LOA/LOS logo

LEFT SLEEVE ART
Optional LOA/LOS logo
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1. In 2015, Amway pledged to raise funds and awareness
that would enable us to provide daily nutrition to 14,000
children by giving a total of 5 million servings of Nutrilite™
Little Bits™. Thanks to our Amway Business Owners,
employees and friends, we more than doubled that goal
ahead of schedule.

2. In 2016, we are setting a new goal - over the next 1,000
days, with your support, the Nutrilite™ Power of 5 Campaign
will raise funds and awareness to provide nutrition to
500,000 malnourished children.

3. We also will expand the number of locations where
Nutrilite™ Little Bits™ is distributed in partnership local
non-governmental organizations to improve the nutritional
health of hundreds of thousands of children.

TALKING POINTS:
ABOUT THE 1000 DAYS INITIATIVE

4. The 1000 Days initiative will lead up to Amway’s 60th
anniversary in 2019 and provides an opportunity for ABOs
and employees to help people live better lives, share our
commitment to fighting childhood malnutrition and actively
participate in this important program.

5. Over the next 1,000 days (33 months), we encourage you
to make an ongoing donation of $10 USD per month so a
malnourished child can receive a daily serving of Nutrilite™
Little Bits™.

6. Research has shown that this nutrition helps improve the
physical and cognitive health of children who participate in
the program. They become stronger, more active and more
involved in school.

26
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THE NUTRILITE" POWER OF 5 CAMPAIGN

The Nutrilite™ Power of 5 Campaign brings attention to the critical first 5 years of life, the importance of
nutrition for survival during these vulnerable years and the role nutrition plays in helping children get a
healthier start into adulthood. Together with you, our Amway Business Owners, and your friends and family,
the campaign has already benefited thousands of children.

THE ISSUE
GLOBAL CHILDHOOD MALNUTRITION

Seven million children under the age of 5 die each year from
preventable causes. Malnutrition is the underlying cause of
45 percent of these deaths, according to the World Health
Organization (WHO).

Children are most vulnerable to malnutrition. If they don’t receive
essential nutrients in their first 5 years of life, development won’t
occur properly and the opportunity for that development is lost for
their lifetime.

However, malnutrition can be prevented with proper nutrition.
That's where Amway can help. We are bringing more than 80 years
of nutrition expertise to fighting the issue of global childhood
malnutrition.

THE SOLUTION
NUTRILITE™ LITTLE BITS™

Scientists at Amway developed Nutrilite™ Little Bits™ to give
undernourished children the essential nutrients they need to grow
and develop a healthier brain and body. Nutrilite™ Little Bits™ is
the first micronutrient supplement for malnutrition enhanced with
plant nutrients*.

Nutrilite™ Little Bits™ can help reduce and prevent micronutrient
deficiency, including iron deficiency anemia.

When mixed with food once a day, Nutrilite™ Little Bits™ gives
a malnourished child under the age of 5 the nutrients to survive,
thrive and grow.

Each 1-gram packet of Nutrilite™ Little Bits™ includes 15 vitamins
and minerals, including cherry concentrate, one of nature's most
concentrated sources of natural vitamin C.

*ORC International

THE RESULT
THE NUTRILILTE™ POWER OF 5 CAMPAIGN

A 6-month clinical study showed that daily supplementation of
Nutrilite™ Little Bits™ along with a nutrition care package made
measurable improvements in children’s health. Results included
more than 90% reduction in iron deficiency anemia and a 40%
reduction in stunting, which is a global measure of chronic
malnutrition.

Caregivers reported that throughout the study, children had
increasingly better levels of activity and were more playful,
communicative and interested in learning.

By improving the health of children, helping them grow and
realize their physical and mental potential, the Nutrilite™
Power of 5 Campaign is expected to deliver significant benefits
all around the world.

N,

HOW THE CAMPAIGN WORKS:

Amway provides Nutrilite™ Little Bits™ exclusively to CARE
and other Non-Governmental Organization (NGO) partners at
cost. This product is only available to children participating
in established programs with these NGOs. It is not for sale
or available for other distribution.

All participating NGOs have established programs

that educate families about nutrition and health, conduct
regular health assessments of children, and provide
food provisions.

The involvement of CARE and other NGO partners is
essential to the success of the program because Nutrilite™
Little Bits™ is designed to be part of a child’s daily diet.

CARE acts as the facilitator of overall health and nutrition
programs, implementation leader with local programs, and
our global fundraising partner.

the
power
of
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Q&A

What is the Nutrilite™ Power of 5 Campaign?

A: At Amway, our goal is to improve the health of malnourished
children. We are doing this through a global effort, the Nutrilite™
Power of 5 Campaign. This program is designed to build awareness
of childhood malnutrition, address the critical need for proper
nutrition during the first 5 years of life and offer a way that
everyone can help.

The campaign encourages Amway Business Owners, employees
and the public to learn more about childhood malnutrition, share
information with others and give time and donations to help
advance our reach.

Who are Amway’s partners in this campaign?

A: The Nutrilite™ Power of 5 Campaign promotes 5 important
partnerships - Nutrilite™, non-governmental organizations, parents,
children and Amway Business Owners - each with an important role
in the healthy growth and development of malnourished children
and their families.

In partnership with CARE, Nutrilite™ Little Bits™ are distributed
through established nutrition programs to children between the
ages of 6 months and 5 years.

Why Amway?

A: At Amway, our mission is to help people live better lives.

We do this by helping people achieve their full potential. We
offer the world’s number 1 selling brand of vitamins and dietary
supplements*, Nutrilite™, and backed by our global Amway
Business Owners, employees and customers, we are in the ideal
position to fight childhood malnutrition.

* Source: Euromonitor International Limited, euromonitor.com/amway-claims

How can | donate to the Nutrilite™ Power of 5 Campaign?

A: Anyone can donate online at powerof5.nutrilite.com. Donations
will be directed to our global partner, CARE, who makes sure

that children participating in the Nutrilite™ Little Bits™ programs
receive the product on a daily basis, along with food, education
and regular measurements to track children’s progress. Just $120
USD will ensure that a child receives Nutrilite™ Little Bits™ for an
entire year.

Is my donation tax deductible?

A: Your contribution to CARE may be tax deductible based on your
country’s regulations. Please check with your country laws or a tax
professional to determine if your contribution is tax deductible.

What is Nutrilite™ Little Bits™?

A: Nutrilite™ Little Bits™ is a micronutrient powder, enhanced
with plant nutrients, that provides 15 essential vitamins and
minerals. The product puts life-changing nutritional benefits within
easy reach of undernourished children around the world. Nutrilite™
Little Bits™ has been developed based on World Health Organization
recommendations for children between the ages of 6 months

and 5 years.

Who benefits from consuming Nutrilite™ Little Bits™?

A: Nutrilite™ Little Bits™ is designed as a supplement for
malnourised children between the ages of 6 months and 5 years.
Children who have nutrient deficiencies, especially iron deficiency
because they cannot get proper nutrients from their diet, will
benefit from Nutrilite™ Little Bits™.

How does Nutrilite™ Little Bits™ work?

A: Nutrilite™ Little Bits™ can help improve a child’s health
because it provides 15 essential nutrients. These nutrients are
required for healthy growth and development. Since the body
cannot make them on its own, children need to consume these
nutrients through the food they eat.

Nutrilite™ Little Bits™ can help reduce and prevent a child’s
micronutrient deficiency, including iron deficiency anemia.
Scientific research has shown that eliminating iron deficiency
anemia can improve important markers of behavior in children -
such as being more active, talkative and interested in learning
and playing.

What is the purpose for combining the key ingredients in
this product?

A: Itis well understood that poor intake of vitamins and minerals
can impair the growth and development of young children.
Micronutrient deficiencies are common in developing countries
because of environmental and economic factors. These nutrient
deficiencies can result in growth stunting and wasting. According
to the World Health Organization, iron deficiency anemia affects
approximately 1.62 billion people around the world - mostly
children and women in developing countries. Iron deficiency
anemia can result in major health consequences such as impaired
cognitive development, damage to the immune system and
increased risk for chronic disease.

It has been shown that ready-to-use food supplements, such as
Nutrilite™ Little Bits™, can be effective to reduce iron deficiency
anemia and other chronic nutrient deficiencies in children.
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Q&A

What scientific evidence is there to support this product?

A: Iron deficiency, and specifically iron deficiency anemia, is a
major public health threat. Iron has many important functions in
the human body and is very important to a child’s growth, mental
development and immune system function. Without the right
amount of iron in the diet to support all of those needs, serious
health complications can occur. Also, deficiency of iron and other
important micronutrients can lead to stunted growth and reduced
weight due to malnutrition. Numerous studies in many different
countries have shown that providing iron and other micronutrients
in a powder, is effective and cost efficient in reducing and
preventing iron deficiency anemia. Also, improvement in physical
development, mental development and learning ability has been
observed after supplementing with an iron enriched micronutrient
powder.

What is the primary plant-based ingredient in this product?

A: Nutrilite™ Little Bits™ contains one of nature’s most
concentrated sources of natural vitamin C - acerola cherries,
which are grown and harvested on our certified organic farms.

Additional micronutrients include:

Vitamin A

Vitamin D

Vitamin E

Vitamin B1 (thiamine)
Vitamin B2 (riboflavin)
Vitamin B3 (niacin)

Vitamin B6 (pyridoxine)

Folic Acid
Vitamin B12
Iron

Zinc

Copper

Selenium

lodine

How should malnourished children consume Nutrilite™
Little Bits™?

A: It is recommended that this product be taken daily - 1 packet
per day per child or mixed into their food. The powder can be taken
any time during the day when it is convenient to prepare the food
and there is enough time for the child to eat a full serving.

i

2 :

= -

= -

= little bits e little bits

~ [y ;

& D W
W",» i

> z 7

a o '*’

g

CONTENTS: 30 SACHETS of 19 EACH

‘\

What countries are currently included in the Nutrilite™
Little Bits™ distribution program?

A: As of May 1, 2016, Nutrilite™ Little Bits™ is currently provided
in 14 markets:

Brazil + Honduras
China - Indonesia
Colombia Mexico
Dominican Republic Panama

El Salvador South Africa
Guatemala Vietnam
Haiti + Zambia

What else is Amway doing to address malnutrition
on a global scale?

A: In March 2015, Amway led the Malnutrition Mapping Project,

a digital visualization of the global burden of malnutrition in all its
forms in low-, middle- and high-income countries. The malnutrition
map was developed by the Global Alliance for Improved Nutrition
(GAIN) in partnership with Amway. It provides a broad perspective
on the importance of proper nutrition in the health of people and
economies. The digital map can be accessed from powerof5.
nutrilite.com.
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FACT SHEET

7 million children under the age of 5 die each year
from preventable causes according to the World Health
Organization (WHO).

Malnutrition is the underlying cause of 45 percent of
these deaths, according to the WHO. This accounts for
3.1 million childhood deaths each year.

Malnutrition has lasting effects. According to the Global
Alliance for Improved Nutrition (GAIN) and the WHO,
children deprived of adequate nutrition during the first
1,000 days of life often have stunted growth, poor
cognitive development and low immunity to disease.
Malnutrition affects school performance and studies have
shown it often leads to a lower income earning potential
as an adult.

Scientists at Amway have studied chronic malnutrition
and developed Nutilite™ Little Bits™ to give
undernourished children younger than 5 the essential
nutrients they need to grow and develop a healthier brain
and body.

Nutrilite™ Little Bits™ can help reduce and prevent
micronutrient deficiency, including iron deficiency anemia.

Research also has shown that this nutrition helps
improve the physical and cognitive health of children who
participate in the program. They become stronger, more
active and more involved in school.

Each 1-gram packet of Nutrilite™ Little Bits™ includes
15 vitamins and minerals, including acerola cherry
concentrate, one of nature’s most concentrated sources
of natural vitamin C.

Nutrilite™ Little Bits™ is distributed by non-governmental
organizations (NGOs) offering existing programs that:

- Educate families about nutrition and health
- Provide regular health assessments of children
- Provide food provisions

Over the next 1,000 days (33 months), we encourage
you to make an ongoing donation of $10 USD per month
so0 a malnourished child can receive a daily serving of
Nutrilite™ Little Bits™.

The Nutrilite™ Power of 5 Campaign brings attention to
the critical first 5 years of life, the importance of nutrition
for survival during these vulnerable years and the role
nutrition plays in helping children get a healthier start into
adulthood.

The Nutrilite™ Power of 5 Campaign helps children
reach their 5th birthday - a key milestone in human
development.

In 2015, Amway pledged to raise funds and awareness
that would enable us to provide daily nutrition to 14,000
children by giving a total of 5 million servings of Nutrilite™
Little Bits™ Thanks to our Amway Business Owners,
employees and friends,we more than doubled that goal
ahead of schedule.

In 2016 we are setting a new goal — over the next 1,000
days, with your support, the Nutrilite™ Power of 5 Campaign
will raise funds and awareness to provide nutrition to
500,000 malnourished children by the end of 2019.

We will also expand the number of locations where
Nutrilite™ Little Bits™ is distributed in partnership local
non-governmental organizations to improve the nutritional
health of thousands of children.

Donation details and additional information are available
at powerof5.nutrilite.com.

the
power
of
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